WMESILLA VALLEY SNACKS, INC. .

5350 W. Picacho
Las Cruces, NM 88007

523-1474 / fax 523-7060
Cell 649-9550

mesillavalleysnacks@gmail.com

Gadsden ISD

REP# 07-08-01

Vended Snack Services
Fuly 24, 2007, 2:00 pm

We would like to offer you a proposal for your snack vending needs, and give you some information about
our business.

COMPANY PROFILE

We are in our 22™ year of business here in Las Cruces. We are a full-line vendor, servicing drink, hot
beverage, snack and food/ ice cream machines. We are the largest vendor here in Las Cruces, having grown
from a 1 route distributorship to a 8 route one. Some of the accounts we service include, the Las Cruces
Public Schools, the Gadsden Independent School District, NASA, Frontier, General Dynamics, Mountain
View Hospital, and Mesilla Valley Hospital. References are included in this letter.

SERVICE

Service is what has grown our business. We always try to operate out of the “Golden Rule”. We service
machines based on how often they need service, some of our busiest accounts are serviced daily, but none
less than once a week. Service calls for any out of order equipment are usually completed the same day as
the call. Since you are calling a local number, and not some 1-800 number for service, -ve can respond
quicker than any other vending operators.

MYVS SALES FORCE / REPAIRS

Most of our salespeople have been with us for many years. Unlike most vendors, we pay our salespeople
on commission, rather than an hourly wage. Since their paychecks are directly related to their volume, they
have a keen interest in keeping your machines full, with the best selling items, and in order, We try to
satisfy our customers by getting “special” requests, and offer product replacement or refunds if a customer
loses their money in a machine. We have a full-time repair person, who makes any repairs the day they
were called in, and is on call for major repairs on weekends.

EQUIPMENT

Our equipment is manufactured by Automatic Products, USI, Dixie Narco, or Vendo.
All are electric and coin operated, most have dollar bill validators.



PRODUCTS

As per the new state statutes with specific nutritional guidelines for school sales, we will
follow those guidelines. Attached is a copy of those guidelines, and a product list of
current selections that fit those guidelines. Of course, manufacturers are always trying
out new low calorie/ low fat items, so the product selection is ever changing.

PROFIT SHARING

We have had one full year’s experience with the school sales under the new nufritional
guidelines at the Las Cruces Public School system. What we have found is that our sales
dropped to about ¥ of what the previous sales of “regular” snacks were in the same
school’s. Additionally, almost all of the “healthier” snacks have a much higher wholesale
cost, and our profit margins dropped considerably, as we felt we had to price the snacks at
prices the student’s could afford. Therefore the commission / profit sharing rates have
dropped considerably. This is not just in this area of the country, but rather a national
event for school vending and commissions.

We will offer 10% commission rate on all snack sales net (sales tax deducted first), on
every school that generated sales over $200.00/month. We can offer no other funding on
the snack sales than the commission rate. IF, we find after the first year’s sales, that the
Gadsden School District snack sales volume does not drop considerably, as the LCPS’s
did, we can re-negotiate for additional funding.

Additionally, we might have some room for negotiation if we were to service your drink

business in addition to your snack business. Re: Drink bid that was due on Jan. 31, 2007,
RFP 06-07-39, 2:00 opening, a bid that MV, Inc. sent in.

Sincerely,

Mark R Woodman,

president MVS, Inc.



REFERENCES

1) Dona Ana County
2) NASA
3) LCPS’s Purchasing

4) Mt. View Hospital

Jess Williams 525-6600
Larry Skylar 524-5266
Al Puentes, Bob Telles 527-5846

Tony Douglas (inferim)  556-7721



TITLE 6 PRIMARY AND SECONDARY EDUCATION A 4/ .
CHAPTER 12 PUBLIC SCHOOL ADMINISTRATION - HEALTH AND SAFETY ﬂ
PARTS NUTRITION: COMPETITIVE FOOD SALES

6.12.5.1 ISSUING AGENCY: Public Education Department

{6.12.5.1 NMAC - N, 02-28-06] ;

6.12.52 SCOPE: This rule applies to public schools in New Mexico unless otherwise expressly limited.
[6.12.5.2 NMAC - N, 02-28-06]

6.12.53 STATUTORY AUUTHORTTY: This rule is adopted pursuant to Sections 22-2-1 and 9-24-8,
NMSA 1978.

[6.12.5.3 NMAC - N, 02-28-06]

6.12.5.4 DURATION: Permanent

[6.12.5.4 NMAC - N, 02-28-06]

6.12.5.5 EFFECTIVE DATE: February 28, 2006, unless a later date is cited at the end of a section.
[6.12.5.5 NMAC - N, 02-28-06]

6.125.6 OBJECTIVE: This rile addresses the sale of competitive food sold to children attending public
schools in New Mexico.

[6.12.5.6 NMAC - N, 02-28-06]

6.12.5.7 DEFINITIONS:

Al “A la carte” means a beverage or food product sold in schools to students during the lunch period
that is not part of the United States depariment of agriculture school meal program,

B. “Compefitive food” means a food or beverage sold at school other than one served as part of the

Unifed States department of agriculture school meal program. The term includes any item sold in vending machines,
a la carte or through other school fimdraising efforts.

C. “Fund raisers™ means beverage or foed products sold to raise mongy that are not sold in vending
machines, a la carte sales or as part of the United States department of agriculture school meal program.

D. “Vended beverages and foods™ means a beverage or food product sold in vending machines to
students in schools.

[6.12.5.7 NMAC - N, 02-28-06]

6.12.58 REQUIREMENTS FOR COMPETITIVE FOODS SOLD TO STUDENTS:
A, Vended foods and beverages:
(}) FElementary schools:
(a) Beverages sold in vending machines to students in elementary schools shail only be seld
after the last hunch period is completed and shall only include:
(i  milk with a fat content of 2 percent or less;
(i) soy milk; and
(iii)  water.
(b) Carbonated beverages shall not be sold in vending machines to students in elementary
schools.
(¢} Food products shall not be sold in vending machines to students in elementary schools.
() Middie schools:
(a) Beverages sold in vending machines to students in middle schools shall only include:
(1) milk with a fat content of two percent or less;
(i) soy milk;
(iii) water; and
(iv) 100 percent fruit juice that has no added sweeteners and no more that 125 calories
per container and a serving size not to exceed 20 ounces.
(b) Carbonated beverages shall not be sold in vending machines to students in middle schools.

6.12.5 NMAC 1



(b) Food products other than those listed in subparagraph (a) of this paragraph are subject to the
following restrictions:

(® shall contain no more than 400 calories pet container or per package or amount
served; and

(i) shall contain no more than 16 grams of fat per container or per package or amount
served, of which no more than 2 grams come from saturated and trans fats combined; and

(i)  shall confain no more than 30 grams of total sugar per package or amount served.

C. Fund raisers:
(1) Beoverages and food products may be sold as fund raisers at any time during normal school hours
except during the lunch period and are subject to the following requirements and limitations:
(a) Elementary schools:

(i) Beverages sold shall only include: milk with a fat confent of 2 percent or less; soy
milk; and water. Carbonated beverages shall not be sold.

(i) TFood products shall not be sold as fund raisers to students in elementary schools.

(b) Middle schools:

(i) Beverages sold shall only include: milk with a fat content of 2 percent or less; soy
milk; water; and one lmndred percent fruit juice that has no added sweeteners and no more that 125 calories per
container and a serving size not to exceed 20 ounces. Carbonaied beverages shall not be sold.

(ii) Food products sold are subject to the following requirements: muts, seeds, cheese,
yogust, and fruit may be sold and are not subject to restrictions; food products other than muts, seeds, cheese, yogurt
and fruit shall contain no more than 200 calories per container or per package or amount served and shall contain no
more than 8 grams of fat per container or per package or amount served with no more than 2 grams of fat from
saturated and trans-fats and shall contain no more than 15 grams of sugar per container or per package or amount
served,

() High schools:

(1) Beverages sold shall only include: milk with a fat content of 2 percent or less, soy
milk, water and juice that is at least 50 percent fruit and that has no added sweeteners and a serving size not to
exceed 20 ounces.

(i) Food products sold arc subject to the following requirements: nuts, seeds, cheese,
yogurt, and fruit may be sold and are not subject to restrictions; food produets other than nuts, seeds, cheese, yogurt
and fruit shall contain ne more than 200 calories per container or per package or amount served and shall contain no
more than 8 grams of fat per container or per package or amount served with no more than 2 grams of fat from

. saturated and trans-fats and shail contain no more than 15 grams of sugar per container or per package or amount
served, - — -

(2) Beverages and foed products may be sold as fund raisers outside of normal school honrs provided
af at least 50 per cent of the offerings meet the following requirements:
A BeveragesT Tl wilh 4 Tat cotrien pereeH ess-soy1nticwatera
least 50 percent fruit and that has no added sweeteners and a serving size not to exceed 20 ounces.
() Food products: nuts, seeds, cheese, yogurt, and fruit may be sold and are not subject to
resirictions; food products other than mts, seeds, cheese, yogurt and fruit shall contain ne more than 200 calories per
container or per package or amount served and shali contain no more than 8 grams of fat per confainer or per
package or amount served with no more than 2 grams of fat from saturated and trans-fats, and shall contain no more

than 15 grams of sugar per container or per package or amount served.
{6.12.5 8 NMAC - N, 02-28-06]

History of 6.12.5 NMAC: [Reserved]

6.12.5 NMAC 3



Nutrition: Competitive Foods Sale Rule Grid
Page 1 of 5

“Competitive Food” means a food or beverage sold at school other than one served as part of the United
States Department of Agriculture school meal program. The term includes any item sold in vending
machines, a la carte or through other school fundraising efforts during normal schooi heurs.

Vended Beverages and Foods
“Vended beverages and foods” means a beverage or food product sold in vending machines to student in schools..

Vended Flementary Middle High
Allowed after the last lunch period: Alowed anv tme: Alow any time:
» Milk 2% or less s Milk 2% or less s Milk 2% or less
Beverages . . :
¢ Soy milk o Soy milk ¢ Soy milk
. s Water o Water s  Water
o 100% fruit juice that has: o At least 50% fiuit juice that has:
e no added sweeteners » 1o added sweeteners
s 1o more that 125 #» no more that 125
calories/container and calories/container and
® aserving size not to ® a3 serving size not to exceed
excead 20 oz 20 0z

**No Carbonated Drinks | **No Carbonated Drinks | Allowed after the last lunch period.

s Sugar free/Caffeine free soft
drinks {must be both)

» Non-carbonated flavored water
with no added sweeteners

e Sports drinks




Nuiritien: Cempetitive Foods Sale Rule Grid

Page 4 of 3

Fund Raisers (Beverages/Food)

“Fund Raisers” means beverage or food products sold fe raise money that are not sold in vending machines, a la carte sales or part of
the United States Department of Agriculture school meal program.

Fund Raisers

During Normai
School Hounrs

Beverages

Elementary

Middle

High

Beverages Allewed as fund raiser

Beverages Allowed as fund raiser

excent durine lunch perigd
o Milk 2% or less

# Soy milk

e Water

**No Carbonated Drinks

excent durine lunch peviod

e Milk 2% or less
e Sov milk
e Water

e 100% fruit juice that has;
o 1o added sweeteners

o 1o more that 125
calories/container and

® 3 serving size not to
exceed 20 oz.

**Ng Carbonated Drinks

Beverages Allowed as fund raiser
except during lunch peried

s Milk 2% or less
s Soy milk

s Water

» At least 50% fruit juice that has:
» 1o added sweeteners
s 1o more that 125
calories/container and

®  aserving size not to exceed
20 0z

K 2@. Carbonated Drinks




CAFETERIA SCHOOL PRICE LIST FROM M.V.S,INC.

NEW _._._m_sm >_Nm IN WO_u_u

REVISED 101006

CAL.

FAT

SAT.FAT

S EoTATO CHIP

._‘mb.z _u>._. mc®>m

RUFFLES CHEDDAR / SOUR CREAM

SUN CHIP HARVEST CHEDDAR

140

SUN CHIP GARDEN SALSA

140

ROLD GOLD TINY TWISTS

110

CHEETOS CRUNCHY

160

10

CHEETOS CRUNCHY HOT

170

11

CHEETOS CRUNCHY HOT LIME

160

11

DORITOS COOLER RANCH

140

CHESTER FRIES

140

DORITOS NACHO CHEESE

140

BAKED CHEETOS CRUNCHY

BAKED CHEETOS HOT CRUNCHY

120

4.5

0.5

FRITO CORN CHIP

160

10

1.5

FRITO CHILI CHEESE

160

10

1.5

FUNYUNS

110

LAYS KC MASTERPIECE

_n_N_._.O OOEZ OI__u _uCZ m_Nm (.75 ONV

mCZ CHIP FRENCH OZ_OZ

210

1.5

0.75

SUN CHIP HARVEST CHEDDAR

210

1.5

0.75

MUNCHIES MIX CHEESE FIX (ORIG.)

280

0.75

MUNCHIES HOT

280

0.75

BAKED KC MASTERPIECE

140

0.5

0.75

BAKED SOUR CREAM & ONION

140

0.5

0.75

170

0.75

BAKED RUFFLES CHED. & SOUR CREAM

180

0.5

0.75

BAKED NACHO

170

0.75

BAKED CHEETOS CRUNCHY

200

0.75

BAKED CHEETOS HOT

200

0.75




CAFETERIA SCHOOL PRICE LIST FROM M.V.S,INC.

B il

UNGHIES QUAKER BAKED GHEDDR _

REVISED 101006

SAT.FAT

SUN CHIP GARDEN SALSA

BAKED LAY CRISPY REGULAR

0.75

DORITOS BLAZIN BUFFALO RANCH

0.75

FUNYUNS

0.75

LANCE
PEANUTS 100 0.50
TOMS SUNFLOWER KERNELS 108 12 0.75
HOT SAUSAGE 2/$100 144 36 0.60
BEEF STICK .99 288 24 1.00
BEEF STICK 2/$100 288 24 0.60
CHOCO LUNCH SANDWICH COOKY 120 0.50
VANILLA SUGAR WAFER 48 0.75
CORNNUTS -PICANTE- RANCH 144 36 0.75
KELLOGGS RICE KRISPY TREATS 1.70z 64 16 0.75
MINI OREOS 60 0.75
GRANDMA'S MINI VAN CREAM COOKY 80 0.75
VAN HOLTEN MILD PICKLES 12 1.00
VAN HOLTEN HOT PICKLES 12 1.00




CAFETERIA SCHOOL PRICE LIST FROM M.V.S,INC.

REVISED 101006

CAL.

FAT

SAT.FAT
TRAN FAT SUGAR

VEND
PRICE

Z_m<< _._.m_sm >_Nm _Z mO_.U

160

*2.5

0.75

NV SWEET & SALTY BAR

170

**M.m

0.75

CHEWEY FRUIT & NUT

140

0.5

0.75

SWEET & SALTY ALMOND BAR

160

0.75

OATS & HONEY GRANOLA BAR

180

o |~Nln o |~

0.5

0.75

NV VARIETY PACK - PNT BUT, APPLE,

180-180

.5-1.0

0.75

ALMOND

QUAKER VERRY BERRY BAR

130

2.5

0.5

0.75

BREAKFAST BAR-VARIETY

130

2.5

0.5

0.75

STRAW, APPLE, VERY BERRY

OATMEAL TO GO BARS VAR

220

0.75

BRN SUGAR, OAT RAISIN, BAN BRD

CHEWY VARIETY -

110-120

2-4

.5-1.5

0.75

CHOC, PB CRUNCH, SMORES

KELLOGGS SPECIAL K BAR

90

1.5

0.75

CEREAL BOX-VARIETY

90-140

0-1

0.75

NUTRI GRAIN APPLE, STRAWBERRY,

140

0.5

0.75

 SNICKER.CHOC.CHIP. M &M

KASHI TLC VARIETY FLAX HONEY AL-

MOND, TRAIL MIX, PNT. BTR.

YOGURT DIPS




CAFETERIA SCHOOL PRICE LIST FROM M.V.§,INC.

REVISED 101008

SAT.FAT

VEND

NEW ITEMS ARE IN BOLD cAL. FAT  TRANFAT SUGAR PRICE
| i 2 i AN
tReNg ANE
LANCE PEANUTS 200 15 0 5 0.60
LANCE PEANUT BAR 340 19 3.0 0.75
LANCE SALTED PEANUTS 320 24 4.0 0.75
TOMS SUNFLOWER KERNELS 300 25 w3 5 0.75
TOMS HONEY TOASTED PEANUT 300 23 4.0 0.75
MR. NATURE TRAIL MIX 140 10 2 0.75
MR. NATURE ALOHA MIX 140 7 =9 5 0.75
MR. NATURE ENERGIZER MIX 130 7 2 0.75
MR. NATURE MIX & YOGURT 130 7 =2 5 0.75
CORNNUTS - ORIGINAL, RANCH 180 6 1 0.75
CHILE PICANTE, BBQ
KARS
TRAIL MIX ORIGINAL 205 20 3 0.75
SWEET & SALTY MIX 280 16 G 0.75
PEANUT BUTTER & JELLY MIX NEW 0.75
TRAIL MIX ALL ENERGY 260 14 g 0.75
TRAIL MIX NUT & YOGURT 240 15 "4 5 0.75
YOGURT APPLE NUT MIX 230 15 **4 5 0.75




CAFETERIA SCHOOL PRICE LIST FROM M.V.S,INC.
zm<< _._.m_sm >_~m IN WOrU

REVISED 101006

CAL.

FAT

SAT.FAT
TRAN FAT SUGAR

VEND
PRICGE

FRUIT SNACK _._.m_sw

FLORIDA NAT. MINI STRING or NUGGET

43

Q.00

0.25

ORANGE, STRAW, BLUE, CRANAPPLE

ZIP LOCK POUCH

130

1.00

ORANGE, STRAW, BLUE, CRANAPPLE

STRING DISPENSER

130

1.25

ORANGE, STRAW, BLUE, CRANAPPL

Z0OO ANIMAL FRUIT SNACK

80

0.25

CARS FRUIT SNACK

0.8

0.25

YOGOS, YOGURT COVERED FRUITDOT

90

0.75

FRUIT GUSHERS

90

o |0 |0 |Oo

0.75

DOLE FRUIT BOWL VARIETY

110-120

1.00

APPLE CREAM / PEACHES CREAM

MIXED FRUIT VARIETY

90

1.00

MIXED BLK CHERRY/ MIXED PEACHES

DEL MONTE VARIETY PACK

0.7

1.00

MIXED FRUIT / PEACHES

MOTTS APPLESAUCE VARIETY PACK

100

0.75

_ORIGINAL \ O_ZZ>_<_OZ




CAFETERIA SCHOOL PRICE LIST FROM M.V.S,INC. | REVISED 101006 SAT.FAT VEND
J|Z|m<< ITEMS ARE IN BOLD CAL. FAT TRANFAT SUGAR PRICE
= e

LANCE BEEF & CHEESE 150 13 8.0 1.25
HOT SAUSAGE 2/$100 80 4.5 1.50 36 0.60
BEEF STICK .99 60 7 1.5 24 1.00
BEEF STICK 2/$100 35 4 1 24 0.60
KIPPERRED BEEF STEAK 60 2.5 1 1.25
TERIYAKI BEEF STEAK 60 2 1 1.25

SLIM JIM
FIRECRACKER 140 10 *8.0 1.25
BEEF STEAK 110 5 25 2.00
GIANT JERK 80 5 2 1.00
GIANT SLIM : PEPPERONI, ORIGIN| 150 13 5 0 1.00

TOBASCO, NACHO, MILD

TWIN VEND SLIMS 0.75
.25 SLIM JIM 42 3.7 1.75 0.25
2/$100 SLIM 0.60
OBERTOS HICKORY JERKY 70 1 0 1.25
TERIYAKI JERKY 70 1 0 1.25
LOWRY'S BIG BEEF 45 3 1 0.75
JACK LINK'S PEP BEEF STEAK 75 1 0.5 1.25




CAFETERIA SCHOOL PRICE LIST FROM M.V.S,INC. | REVISED 101006 SAT.FAT VEND
Zm<< _._.m_sm >_Nm IN mO_..U CAL. FAT  TRANFAT SUGAR PRIGE
TOMS m_ZO_nm mm_ﬂ<m REGULAR CHIPS MORE WEIGHT THAN FRITO LAY SINGLE SERVE
PLAIN 150 10 *2.5 0.60
VINEGAR & SALT 150 10 *2.5 0.60
BBQ CORN 210 11 *2 5 0.60
HOT FRIES 180 9 2 0.60
BACON & CHEDDAR FRIES 180 10 *2.5 0.60
NACHO TORTILLA 140 8 1 0.60
BUGLES 130 8 2 0.60
CAPE COD PRETZELS
SUPER SNAX PRETZEL POPPERS
NACHO 170 5 1.5 0.75
PIZZA 170 5 1.5 0.75
COOL RANCH 170 5 1.5 0.75
POORE BROTHERS SINGLE SERVE
PRETZEL BRAID 110 1.5 0 0.60
HONEY WHEAT BRAID 110 1.5 0 0.60
NABISCO CHEEZ- IT REDUCED FAT 180 6 2 0.60
GARDETTOS REDUCED FAT SNACK-UM§ 130 3.5 0 0.75
PEPPERIDGE FARM GOLDFISH 110 15 0 0.50
G. M CHEX MiX 210 6 1 0.60
SNYDERS PRETZELS
OLDE TYME PRETZEL 120 10 1 0.75
MiNI PRETZEL 110 0 0 0.75




CAFETERIA SCHOOL PRICE LIST FROM M.V.S,INC.

REVISED 101006

CAL.

FAT

SAT.FAT
TRAN _u>._. mc@ky

Zm<< ITEMS >_Nm _z WO_.._u

LANCE TOASTY

180

TOAST-CHEE

220

NIP-CHEE

190

CREAM CHEESE / CHIVES

230

CHEESE NEKOT

180

HONEY PNT BUT/CAPT WAFER

190

GRILLED CHEESE/CAPT WAF.

200

SWISS ON WHEAT

180

_LPZOm O_.._OOO _|CZO_._

200

*2.5

0.50

VAN O LUNCH

230

0.50

MALT

190

0.50

NEKOT

240

*2.5

0.50

FIG BAR

180

0.75

VANILLA SUGAR WAFER

150

1.5

0.75

BISCO LOW FAT ANIMAL COOKY

110

0.5

0.75

AUSTIN ZO0O ANIMAL COOKY

130

0.60

KELLOGGS RICE KRISPY TREATS1.70Z

200

1.5

1.00

RICE KRISPIES VARIETY PACK -

90-100

1-*2.5

0.50

RAINBOW, DBL CH, CR, CHOC DRIZ

POP TART SINGLES

200

*2.5

0.60

STRAWBERRY & BROWN SUGAR

NABISCO SNACKWELLS CREAM

210

0.75

MINI OREOS

200

0.5

0.756

150

*2.5

0.75

GRANDMA'S MINI VAN CREAM COOKY




CAFETERIA SCHOOL PRICE LIST FROM M.V.S,INC.

REVISED 101606

SAT.FAT

VEND

NEW ITEMS ARE IN BOLD CAL. FAT TRANFAT SUGAR PRICE
CLIF CHOCOLATE CHIP 250 6 2 2.00
CRUNCHY PEANUT BUTTER 250 6 0 2.00
PRIA - VARIETY PACK - CR PNT, 240 3-3.5 2.2.5 1.25
MINT CHOC, VAN, DBL CHOC
SNICKERS MARATHON MULTIGRAIN 220 7 *2.5 2.00
MARATHON CHOC PNT 220 7 25 2.00
POWER BAR VARIETY PACK, CHOC, 230-240 | 235 0.5 2.00
VAN, PNT BUTTER
POWER HARVEST VARIETY , PNT BUT, 240 4-45 5-1 2.00
CC. CRY CHERRY, APPLE CINN
SLIM FAST PEANUT BUTTER 120 4 *2 5 1.00

PEANUT BUTTER CRUNCH

120

1.00

CHEWEY

120

1.00




CAFETERIA SCHOOL PRICE LIST FROM M.V.S,INC.
zm<< _._.m_sm >mm IN BOLD

REVISED 101006

CAL.

FAT

SAT.FAT

TRAN FAT SUGAR

VEND
PRICE

240

10

**Lw

2.00

LITTLE PEPE HOT PICKLE I} _uOCOI

1.00

MILD DILL PICKLE #4 IN POUCH

1.00

HOT PICKLE #4 IN POUCH

1.00

JUMBO DILL PICKLE #6 IN POUCH

1.00

ool |o o

oo o |o o

1.00

5 GALLON PICKLE TUBS AVAILABLE _
COLDIEOOD

YOPLAIT _u_._._m <>_N_m._t< PACK, m._.m><<

100

1.00

BERRY

ORIGINAL VARIETY PACK,

170

1.5

1.00

STRAW, PEACH

@OOC_N._.M VARIETY, w._._m><< m_;Cm

80

0.60

By

MOGEHII

[FRIGO STRING CHEESE

80

**3.5

0.50

LAND O LAKES SNACK CHEESE

80

4.5

0.40

51120 DAY SHELF LIFE

***NO REFRIGERATION

REQUIF

ﬁ%@@i DMIEKS

B ol —
T B 7

._.I_Nmm _/\_Cm_Am._.mm_Nm

280

**#

1.50

HARD CHOCOLATE PRO

320

**w

**mm

1.50

260

**m

1.50

CHOCOLATE FUDGE

NESQUIK

CHOCOLATE MILK 1%

1.50

1.50




AcorD, CERTIFICATE OF LIABILITY INSURANCE

OPID RD
MESIL-3

DATE (MM/DDIYYYY)
12/15/06

PRODUCER

PAT CAMPBELL INSURANCE, INC.

141 Roadrunner Pkwy, Suite 109

Las Cruces NM 88011

Phone: 505-524-8642 Fax:505-526-9708%

THIS CERTIFICATE 1S {SSUED AS A MATTER OF INFORMATION
ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE
HOLDER. THIS CERTIFICATE DOES NOT AMEND, EXTEND OR
ALTER THE COVERAGE AFFORDED BY THE POLICIES BELOW.

INSURERS AFFORDING COVERAGE MNAIC #
INSURED iHSURER A union Standard Insurance Co 38511
INSURER B: Food Industry Salf Ina, Fund
ﬁgé%lﬁoggiigy Snacks, Inc. NSURER G-
225 Cnne i 88007 INSURER D
INSURER E:

COVERAGES

THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABCVE FOR THE POLICY PERIOD INDICATED. NOTWITHSTANDING
ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS CERTIFICATE MAY BE ISSUED OR
MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS, EXCLUSICONS AND CONDITIONS OF SUCH

POLICIES. AGGREGATE LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

CERTIFICATE HOLDER

[WSRRADDT
LTR JNSRO TYPE OF INSURANCE POLICY NUMBER PD%LT]EYMEWDE&?}%E PS.’:."TCEY(ﬁfq%FILJAnTrﬁN LIMITS
GENERAL LIABILITY EACH OCCURRENCE 51,000,000
— DAMAGE TO RENTED
A | X | X | coMmERCIAL GENERAL LIABILITY | CPA412912413 09/05/06 | 09/05/07 | PREMISES (Ea occurencey | $ 100,000
CLAIMS MADE OCCUR MED EXP (Any one person) | $ 5,000
B PERSONAL & ADVINJURY 135 1,000,000
] GENERAL AGGREGATE + 2,000,000
GEN'L AGGREGATE LIMIT APPLIES PER: PRODUCTS - COMP/OP AGG [ $ 2,000,000
POLICY | _';ng LOC
AUTOMOBILE LIABILITY
| A COMBINED SINGLE LIMIT
ANY AUTO (Ea acoident) $1,000,000
: ALL OWNED AUTOS BODILY INJURY s
A | X | scrEDULED AUTOS CPA412912413 09/05/06 | 09/05/07 |{Perperen)
a | X | HIRED AUTOS CPR412912413 09/05/06 | 09/05/07 | sopiy muury ;
A | X | NON-OWNED AUTOS CPA412612413 09/05/06 09/05/07 {Per accident)
. PROPERTY DAMAGE 3
{Per accident)
| GARAGE LIABILITY AUTO ONLY - EA ACCIDENT | §
|| anyauTo OTHER THAN EAACC | §
AUTQ ONLY: AGG | &
EXCESS{UMBRELLA LIABILITY EACH OCCURRENCE 52,000,000
A X | occur cLams mane | CUA903416626 08/05/06 | 09/05/07 |accrecatE $2,000,000
5
DEQUCTIBELE $
RETENTION  § $
WORKERS COMPENSATION AND |T§§Y‘°’,}ﬂ#’3 | X |°TH'
EMPLOYERS' LIABILITY
B | ANy PROPRIETOR/PARTNER/EXECUTIVE MEM#. 0550A 01/01/07 01/01/08 | EL EAGH AGGIDENT $ 500000
OFFICER/MEMBER EXCLUDED? E.L. DISEASE - EA EMPLOYEE| $ 500000
If yes, describe under
SPECIAL PROVISIONS below E.L. DISEASE - POLICY LMIT | $ 500000
OTHER
§
DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES { EXCIRJONJ ADDED BY ME ECIAL PROVISIONS

\ ""'21‘

SHOULD ANY OF THE ABOVE PESCRIBER POLICIES BE CANCELLED BEFORE THE EXPIRATION
DATE THEREOF, THE ISSUING INSURER WILL ENDEAVOR TO MAIL 10

PAYS WRITTEN

NOTICE TO THE CERTIFICATE HOLDER NAMED TO THE LEFT, BUT FAILURE TO DO SO SHALL

IMPOSE NO OBLIGATION OR LIABILITY OF ANY KIND UPON THE INSURER, ITS AGENTS OR

REPRESE!“JIA_TIVES

ACORD 25 (2001/08)

© ACORD CORPORATION 1988




ACCEPTANCE OF CONDITIONS OF PROPOSAL

NNATIME: TN BRE ANAMCTNREDEN AC A VA
W i el VTR b a2 oY

NS B Y i

BE SIGNED BELOW.

The undersigned certifies that he/she has read and understood the request for proposal and scope of
work, and that the firmn submits the attached proposal in full compliance with all terms and conditions,

Mesic g Vﬂ’//fm Swhztes __Une.

G ek Lo Ade

Signature of Owner, Paﬁéﬁ)fﬁccr or Authorized Agent
SBse W, Preache

Name of Firm

Mailing Address

Lo5 Crees N1 EF207F
City, State and Zip Code

Sos” S23 142y / SoS 523 Foeo
Telephone Number/Fax Number

CILS pR-4F 3 y-06~b EY  R2200]

New Mexico Offeror's License Number and Classification

SP DO E2C A

In-State Certificattion Numbcy

YG5—04820 33 N

Federal Tax ID Number~ Type of Entity

E-Mail Address



6/06

GADSDEN INDEPENDENT SCHOOL DISTRICT
VENDOR INFORMATION FORM

Please fax the completed form to (505) 882-6265. Incomplete forms will not be processed.

COMPANY (OR INDIVIDUAL) NAME: TELEPHONE: S25 S23 /479

Mﬁfw Vw Swasess, TWC | TOLL FREE: -
DBA (if different): | - _ FAX: SeS S23 Fp 62
EMAIL  presilla vebley Swocks @
yzmr/. R
WEB SITE: —
ORDER-FROM ADDRESS: FEDERALID: &35~ OYS 2033

S 350 w. Pitechs Q'I:I%RS: oh YF2s5//-006C
Las Crnces, VI §607 |, ——

OR e
GISD EMPLOYEE: @es

REMIT-TO ADDRESS: OWNERSHIP OF BUSINESS:
. [JLLC
S3sp W P eacho MCorporation
[ ] Parinership
Lrs Cruces, N7 8 gz | []Sole Proprietor

[] State/Local/Federal Government
{ ] Not-for-Profit Agency

[ ] NA - District Employee

[ } Other:

There are persbns employed by GISD who | BILLING ;FERMS: / S W
hold a financial interest in this company (please
circle) DISCOUNT FOR EARLY PAYMENT:

YES 77/

| certify that the information given abave Is true and accurate to the best of my knowledge and as
of the date indicated below and that | have the authority to act on behalf of the above named
company in this regard.

Signature: @ Date: 7 ~ PLF

.

Requesting School or Department Name;




CAMPAIGN CONTRIBUTION DISCLOSURE FORM

Pursuant to NMSA 1978, § 13-1-191.1 (2006), any person seeking to enter into a contract
with any state agency or local public body for professional services, a design and build
project delivery system, or the design and installation of measures the primary
purpose of which is to conserve natural resources must file this form with that state
agency or loecal public body. This form must be filed even if the contract qualifies as a
small purchase or a sole source contract. The prospective contractor must disclose
whether they, a family member or a representative of the prospective contractor has made
a campaign contribution to an applicable public official of the state or a local public body
during the two years prior to the date on which the contractor submits a proposal or, in
the case of a sole source or small purchase contract, the two years prior to the date the
contractor signs the contract, if the aggregate total of contributions given by the
prospective contractor, a family member or a representative of the prospective contractor
to the public official exceeds two hundred and fifty dollars ($250) over the two year
period.

Furthermore, the state agency or local public body shall void an executed contract or
cancel a solicitation or proposed award for a proposed contract if: 1) a prospective
contractor, a family member of the prospective contractor, or a representative of the
prospective contractor gives a campaign contribution or other thing of value to an
applicable public official or the applicable public official’s employees during the
pendency of the procurement process or 2) a prospective contractor fails to submit a fully
completed disclosure statement pursuant to the law.

THIS FORM MUST BE FILED BY ANY PROSPECTIVE CONTRACTOR
WHETHER OR NOT THEY, THEIR FAMILY MEMBER, OR THEIR
REPRESENTATIVE HAS MADE ANY CONTRIBUTIONS SUBJECT TO
DISCLOSURE.

The following definitions apply:

“Applicable public official” means a person elected to an office or a person appointed to
complete a term of an elected office, who has the authority to award or influence
the award of the contract for which the prospective contractor is submitting a
competitive sealed proposal or who has the authority to negotiate a sole source or
small purchase contract that may be awarded without submission of a sealed
competitive proposal.

“Campaign Contribution” means a gift, subscription, loan, advance or deposit of money
or other thing of value, including the estimated value of an in-kind contribution,
that is made to or received by an applicable public official or any person
authorized to raise, collect or expend contributions on that official’s behalf for the
purpose of electing the official to either statewide or local office. “Campaign
Contribution” includes the payment of a debt incurred in an election campaign,
but does not include the value of services provided without compensation or

Page 1 of 3 DFA Disclosute form/April, 2006



unreimbursed travel or other personal expenses of individuals who volunteer a
portion or all of their time on behalf of a candidate or political committee, nor
does it include the administrative or solicitation expenses of a political committee
that are paid by an organization that sponsors the committee.

“Family member” means spouse, father, mother, child, father-in-law, mother-in-law,
daughter-in-law or son-in-law,

“Pendency of the procurement process” means the time period commencing with the
public notice of the request for proposals and ending with the award of the
contract or the cancellation of the request for proposals.

“Person” means any corporation, partnership, individual, joint venture, association or
any other private legal enfity.

“Prospective contractor” means a person who is subject to the competitive sealed
proposal process set forth in the Procurement Code or is not required to submit a
competitive sealed proposal because that person qualifies for a sole source or a
small purchase contract.

“Representative of a prospective confractor” means an officer or director of a
corporation, a member or manager of a limited liability corporation, a partner of a
partnership or a trustee of a trust of the prospective contractor.

DISCLOSURE OF CONTRIBUTIONS:

Contribution Made By:
Relation to Prospective Contractor: 1 - ,&Aﬂé
Name of Applicable Public Official: ﬂ/\ \J\/p/

[V
Date Contribution(s) Made: Wﬁ}ﬁﬁ\
' Al A

A )
Amount(s) of Contribution(s) [/ V‘/ﬁ//

WA

Nature of Contribution(s)

Purpose of Contribution(s)

(Attach extra pages if necessary)

Page2 of 3 DFA Disclosure formvV/April, 2006



=
/’W &NR,D/

Title (posmon)

-OR—

NO CONTRIBUTIONS IN THE AGGREGATE TOTAL OVER TWO HUNDRED
FIFTY DOLLARS ($250) WERE MADE to an applicable public official by me, a

family member or representative.
7/
2/l

Date

Signature_/

o

Title (Position)
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